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B okt90pe mHaekC RSBl BEpPHYACH BbiLLIE 53 MYHKTOB, YKA3bIBAS HO
YBEPEHHOCTb POCTA AEAOBOM OKTMBHOCTM B cermeHTe MChH
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" IHAEKC BbIPOC MO CPOBHEHUIO C CeHTabpem C 52,8 A0 53,2 NyHKTOB, YAEPXMBAACH B
PAMOHE MMKOB FOAQ 30 CYET POCTA KOMMOHEHTbI MHBECTULLIMM
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KomnoHeHTa MHBECTMLIMKM CTAOAQ APOMBEPOM MHAEKCA B
oKT46pe

* 30 YAEPXAHME MHAEKCA BbilLe 50 n. OTBEYOAAM KOMMOHEHTbl KaApsbl, Kpeautbl w
NHBECTULLIMM, OCTAIOLLIMECSH B 30HE POCTA

= [IDOAQKM MPOAOAXKMAM YKA3bIBATE HA MPOOAEMbBI CO CObLITOM, YYTb CHM3MBLLIMCbH HA
YXYALLEHMN OXXUMAQHMIA

U3meHeHUe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX

RSBI
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KOMNOHEHTA MPpOAOXKM B OKTIOPE HE3HAYUTEABHO CHU3MACCH

= PoCT BbIpy4kM OTMETMAM 24% MCBE npotmB 21% B MNPOLUAOM MECHLE, OAHOKO AOA4
NPEANPUHMMATEAEN, OTMEHAIOLLLIMX COKPALLLEHME TOXE BbIPOCAA C 32% A0 34%

* bOoAbLLIE MPEANPUHUMATEAEN CTOAO OMACATLCA CHWMXEHMUA BbIPDYYKM HO COOHE BCMAECKA
NAHAEMUU, - UX AOAT AOCTUTAQ 32% NPOTUB 28% B CEHTIOPE

RSBI Mpoaaxu Aoaa MCB, oTMEeTUBLLUX POCT U NAAEHUE BbIPYHYKH
(OTMEYAIOTCH GOOKTUHECKME U OXKMACEMbIE M3MEHEHUA NMOKA3ATEAS)
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O>XXMAQHMS MO NPOACKAM CHUXKAIOTCSH TRETUM MECSLL MOAPSA

" Y41CAO NPEANPUHUMATEAEN, OTMEYAKOLLMX POCT  BbIPYYKM, MPOAOAXKAET MACBHO
YBEAMYMBATHCS C UIOHS

* HECMOTPS HA YAYYLLEHME JOAKTUMHECKMX MOKA3ATEAEM, OXMAOAHMS CHMXKAIOTCS: PACTET
AOAS TEX, KTO XXAET COKPALLEHMI AOXOAOB

AHaMukKa CbGKTM‘-IeCKMX M OXKMAQEMbIX 3HAYEHUH APOoACXK
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KomnoHeHTa KOAPbI HE U3MEHMAACH: YXYALLEHME JOAKTMYE CKMX
3HAYEHMMN KOMMEHCUPOBAHO POCTOM OXMAOHMM

» HapawmeaAm WTAT 13% onpoLlueHHbIX (Npotre 14% B ceHTabpe), a cokpallaam - 20%, 410
ooabLUE, YeM 17% mecauem paHee

* HeCMOTPd HA OMACEHMI MO CHWMXEHMIO BbIpydkM, MCB MNO3MTMBHO HACTPOEHbLI HA
PACLLUMPEHME LUTATA COTPYAHMKOB B OYAYLLEM - YBEAMHYMBATL MEPCOHAA B DAMKAMLLME
MECALLbI MAOHUPOBAAO 22% NPEANPUHUMATEAEN (MOKCUMYM C AETQ)

RSBI Kaapb! AoAsst MCB, 0OTMETHBLUMX POCT U COKPALLLEHUE NEePCOHAAA
(OTMEYAIOTCH GOOKTUHECKME U OXKMACEMbIE M3MEHEHUA NMOKA3ATEAS)
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KOMMNOHEHTA KpeAUTbl HE M3MEHMAQACH

= KomnoHeHTa KpeauTbl HE M3MEHMAACH. HEMHOIO YMEHBLLIMAMCE KOK YAOBAETBOPREHHbIM,

TOK 1 HEYAOBAETBOPEHHbIM CMPOC HA 3AMMBbI
= Aoaga MCB, KOTOpblE HE MNPEABIBAAOT CMNPOC HA KPEAUTbI, PACTET, 4TO TOBOPUT O
NOCTENEHHOM HACHILLEHMUN PbIHKA (B OKTIOpE OHO COCTABMAQ 60% NPEANPUHUMATEAEN,

MAKCUMYM C 2019 roaQ)

AoAs MCB, OTMEeTUBLLUUX NOAYHEHUE KPpeAUTa
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AOAA OTKA30B MO KPEAUTAM CHM3NMAACH AO MCTOPUNYECKOTO

MUWHNMYMO

= BHYTPM KOMMOHEHTbI KpeAMTbl MPOU3OLLAM M3MEHEHMS: BbIDOCAO AOAS TEX, KTO MOAYYUAU
KpEeAMT B OTYETHOM MEPUMOAE U CHUIMAACH AOAR TE€X, Y KOTO OH YyX€ €CTb. B utore AoA4
OTKQA30B MO 3AMMAM CHM3MAACH AO MCTOPUMHECKOTO MUHMMYMA — 40%.

AOAS YAOBAETBOPEHHOrO CNPOCA:
NOAYHMBLLME U YXKE UMEIOLLLME KPeAUT

B [IOAYYUAM KPEAMT B OTYETHOM MNEPUOAE
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KomnoHeHTa MHBECTULIMM BEPHYAOACH K MMKAOM

= KOMMNOHEHTA WMHBECTULMM BbIPOCAQ KAK 30 CHET OAKTMYECKMX, TAK U  OXMAOQEMBbIX
MNOKQ3ATEAEU

= Aoad MCB, KOTOPbIE MAQHUMPYIOT PACLUMPATb MHBECTMLMM B OM3HEC, BbIPOCAQ C 23% AO 27%,
A TEX, KTO YXKE 3TOT CAEAQA, - C 19% A0 26%

Aoas MCB, OTMETUBLUMX POCT U COKPALLEHNE UHBECTULLUM

RSBI UHBECTULMMK
(OTMEYAOTCH QOAKTUHECKME U OXXKMACEMbIE M3MEHEHUS NMOKA3ATEAS)
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Cpean OTPACAEBbBIX MHAEKCOB - HOMAYYLLIAS AMHOMMKAO
y CAOEPbI YCAYT

= IHAEKCbI MPOM3BOACTBA U TOPIOBAM MPAKTMYECKM HE M3MEHMAMCHb. OCHOBHOE YAYYLUEHME
OKTAOPS NPULLIAOCH HA MPEAMPUHUMATEAEM CAOEPDLI YCAYT — MHAEKC BbIPOC AO 51,5 MYyHKTOB:
MNPOAOXM BCE €LLLE OCTAKOTCA MOA AOBAEHMEM, HO MHBECTULIMOHHAS OKTUBHOCTb PACTET

AMHamuka uHaekca RSBl no BUAGM AeITeABHOCTHU
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AeAoBAs AKTMBHOCTb MCbB pa3HbIX pa3zmepoB OM3HECA B
OKTIBpE CXOXA C ABNYCTOM

= B pa3buBke No pasmepy bmHeCca CUTYAUMI C AEAOBOM AKTMBHOCTbIO CXOXA C QOBIYCTOM.
MHAEKC MUKPO-OUM3HECO CHOBA MPUOAM3IMACSH, HO NMOKA HE CMOT MPEBLICUTb HEUTPOAbHbIN
YPOBEHb. MHAEKCbHI B MOAOM U CpEeAHEM BU3HECOX COCTABMAM MO 57 MYHKTOB

AMHamuka uHaekca RSBl no pasmepam 6usHeca
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Ka>XKAbIM LLECTOM MNPEACTABUTEAb MUKPOOU3IHECO KOHKYPUPYET C

APYTMMM KOMMNAHUAMM HO CTPOHOBOM YPOBHE

B kakom macwTabe Bawa KOMNAHUS KOHKYPUPYET C APYTMMU KOMMNAHUAMU?

MwuKpo BusHec

ParoH

[opoa

PervoH

HeCKOAbKMX pEroHOB

CrtpaHa

Ha mexXAyHOPOAHOM
YPOBHE

MaAbi BM3HEC

ParoH

[opoa

PervoH

HeCKOAbKMX pErMOHOB

CrtpaHa

Ha mMeXAYHOPOAHOM
YPOBHE
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CpeaHun busHec

ParoH

fopoa

Pervon

HeCcKOAbKMX perMoHos

CrtpaHa

Ha mexaAyHApOAHOM
YPOBHE




boAaee NoAOBUMHBI MCBb QoMKCHPYIOT COXPAHEHME MAM CHUMXKEHUNE

KOHKYPEHUMN B X CO
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" 41% MCB cYmtaioT, 4TO YPOBEHb KOHKYPEHLMM BbIPOC. DTOT MOKA3ATEAb HUMXE, YHEM TOAOM
paHee

" [Tpn 3TOM POCT YUCAQ KOMMNAHMMN-KOHKYPEHTOB OTMEYAIOT TOAbKO 19%
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CpeAHMn B13HEeEC B OOAbLLEM CTENEHM MOXET cebe NMO3BOAUTL
3ATPATHbIE LUMAOPOBbLIE CNOCOObLI MPOABMXKEHMS

Kakue cnoco6bl NpoABMXEHUS TOBAPOB U YCAYT B UHTepHeTe UCcnoAb3yeT Bawwa komnaHms,
CyMma He pasHa 100%
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[ToMAOXKEHME 2. PAKTMHECKME M OXKMATEMbIE 3HAYEHMUS
KOMMNOHEHT mHaekca RSBI 3a ceHTa0pb 1 okTd0pb 2021 T.

RSBI MEiBlo- MESAB:M C ESBle?l RSBI RSBI CCRbSeB lo RSBI erSCBKloe
o6 P pea TOPrOBAS  MPOW3BOACTBO P MOAOAEXHBIN
GusHec OusHec  OusHec YCAYT npeAnp-so

Bakeckoe OKTOPb 44,8 37,4 52,9 47,6 43,9 49,1 42,7 44,8 453

SHAICHNE  cenmabps 43,1 37.2 50,2 53,5 42,6 49,6 42,5 46,2 46,2
Mpoaaxm

Oxacemoe OKTAOPS 48,0 44,9 51,7 47,7 49,2 48,5 46,2 49,2 46,7

3Ha1eHne CeHTIBPb 49,7 47,7 52,6 49,8 48,1 51,8 50,6 55,1 50,2

Bakeckoe OKTOPb 46,7 44,2 49,5 47,6 46,8 45,9 47,3 46,3 47,9

SHOMCHUE  copmabps 48,7 43,6 51,4 55,4 48,9 47,7 47,6 48,4 47,3
Kaapesl

Oxacemos OKTAOPS 56,5 55,3 58,5 54,8 54,9 56,9 57,9 60,3 55,2

SHOHCHUE  copmabps 56,3 53,9 55,6 58,7 52,9 58,4 55,4 58,0 53,5

Bakeckoe OKTOPb 56,6 50,4 60,3 68,8 56,6 62,2 52,4 55,0 57,7
KpeanTs 3Ha4yeHue

ceHTBpy 54,7 49,7 61,1 69,0 61,0 59,3 49,3 57,7 59,4

Bakeckoe OKTOPb 58,3 54,3 62,4 60,8 57,7 61,5 56,7 60,8 57,0

SHOHEHUE  copraBps 55,5 49,4 59,6 60,1 54,1 58,5 52,8 55,6 53,8
MHBEeCTUUMM

Oxacemoe OKTAOPS 59,7 58,9 59,6 63,0 59,3 60,1 59,8 63,0 56,5

SHOHCHUE  copmaBps 60,6 56,1 60,6 61,0 57,7 61,1 57,5 55,9 55,4
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Cnacmdo 390 BHMMAaHMeE!

[loApOOHEE C MATEPUMAAOMM Bbl CMOXKETE O3HAKOMMTLCSH HA CTPAHULLE HALLIETO
caumTe:

https://www.psbank.ru/Business/RSBI
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